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 This research delves into the dynamics of intricate Business Intelligence 

(BI) deployments in Indonesian startups, emphasizing the interplay of 

organizational performance, analytical maturity, and strategic 

planning. Structural Equation Modeling with Partial Least Squares 

(SEM-PLS) was utilized in the study, which had 187 individuals from 

several industries, to examine the linkages and extract significant 

findings. The results showed three strong positive relationships: 

organizational performance is positively impacted by strategic 

planning, analytic maturity has a considerable impact on 

organizational performance, and strategic planning influences analytic 

maturity. Large impact sizes and statistical robustness characterize 

these practically meaningful associations. This study adds to our 

understanding of BI adoption in the particular setting of startups by 

highlighting the crucial roles that mature analytics and strategic 

planning play in fostering organizational success. 
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1. INTRODUCTION 

In the contemporary business 

landscape, the strategic application of 

Business Intelligence (BI) has emerged as a 

critical driver for organizational success, 

enabling data-driven decision-making and 

driving competitive advantage. Start-ups are 

increasingly recognizing the critical role BI 

plays in navigating the complexities of the 

modern marketplace. BI helps organizations 

access critical information, refine useful data, 

understand industry trends, and improve 

decision-making [1]. Traditional BI models 

were prepared by technical experts, but the 

popularity of self-service BI has empowered 

less technical end-users to build BI models 

themselves [2]. BI implementation has been 

found to significantly influence non-profit 

organizations, improving reporting, fact-

based decision-making, and organizational 

performance [3]. BI enables organizations to 

effectively analyze and implement data, 

improving business operations and providing 

critical information for decision-making [4], 

[5]. In the context of Indonesia, where a 

vibrant start-up ecosystem is developing, 

understanding how strategic planning and 
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analytics maturity impact organizational 

performance during BI implementation is 

crucial. 

The business environment in 

Indonesia is indeed characterized by rapid 

technological advancements, increased 

globalization, and a surge in entrepreneurial 

activity, especially in the start-up sector. 

These dynamic companies are seeking 

innovative ways to gain a foothold in the 

market, and integrating business intelligence 

(BI) systems has become a strategic 

imperative. BI, which includes technologies, 

processes, and practices for data analysis, 

offers start-ups the potential to gain actionable 

insights, optimize operations, and make 

informed decisions, thereby driving 

sustainable growth [6]–[10]. 

Effective implementation of business 

intelligence (BI) in startups depends on 

strategic planning and analytics maturity. 

Strategic planning provides startups with a 

roadmap for setting clear goals, allocating 

resources wisely, and responding to market 

dynamics [11]. Analytics maturity, on the 

other hand, indicates the organization's ability 

to derive meaningful insights from data and 

turn it into a strategic asset [12]. The 

interaction between strategic planning and 

analytics maturity is particularly important 

for startups, as agility and adaptability are key 

drivers of success [13]. 

The dynamics of BI implementation 

in Indonesian startups are a subject of a 

substantial study vacuum, despite the 

growing acceptance of BI as a driver for 

organizational success [14], [15]. Specifically, 

there are few empirical research examining 

the direct effects of analytical maturity and 

strategic planning on startup performance 

during BI system implementation. By 

performing a thorough quantitative study and 

revealing the subtleties of how these elements 

interact and ultimately affect organizational 

outcomes, our research aims to close this gap. 

2. LITERATURE REVIEW 
2.1 Business Intelligence in Start-ups 

Business Intelligence (BI) is 

crucial for modern enterprises, 

including start-ups, as it enables them 

to collect, analyze, and transform raw 

data into actionable insights. Start-

ups operate in dynamic 

environments, making timely and 

informed decision-making 

imperative for achieving a 

competitive edge. BI allows start-ups 

to effectively analyze and implement 

data using strategies, data 

warehousing analytic tools, and 

analytics software [2]. It improves 

business operations and provides 

critical information for decision-

making, resulting in business 

efficiency and higher sales [5]. By 

adopting effective analytical 

techniques and infrastructure, start-

ups can quickly analyze critical 

information that supports decision-

making, giving them an advantage in 

the competitive online retail 

environment [5]. Additionally, the 

popularity of self-service BI tools has 

created a strong demand for less 

technical end-users to build BI models 

themselves, making BI accessible to 

start-ups [16]. 

2.2 Strategic Planning and BI Adoption 

Strategic planning is a crucial 

element in aligning business 

intelligence (BI) initiatives with 

overall business objectives. It involves 

defining organizational goals, 

allocating resources, and setting the 

direction for the future [15], [17]. 

Organizations that engage in strategic 

planning are better equipped to 

utilize data effectively and 

purposefully in their BI efforts. They 

are able to create a cohesive and 

focused approach to data utilization, 

ensuring that BI initiatives are in line 

with the organization's overall 

objectives. This alignment helps 

organizations make informed 

decisions, improve performance, and 

achieve sustainable organizational 

performance [18]. Strategic planning 

provides a framework for solving 

external and internal problems, 

adapting to changing market 
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conditions, and addressing 

challenges related to cash flow, 

capital availability, and succession 

planning [19]. It also helps 

organizations anticipate risks, seize 

opportunities, and improve 

operational efficiency [20]. 

2.3 Analytic Maturity and BI 

Implementation 

Analytic maturity refers to an 

organization's ability to effectively 

use data for decision-making and 

extract valuable insights from data. 

As start-ups progress in their analytic 

maturity, they enhance their capacity 

to leverage the full potential of BI 

tools and technologies, moving from 

basic reporting to advanced analytics. 

This allows them to make more 

informed decisions and gain a 

competitive advantage in the market. 

The research conducted by 

Nikolaenko and Sidorov [21] 

highlights the importance of 

identifying and standardizing best 

management practices to achieve 

planned project goals. Similarly, the 

study by Putri et al. [22] emphasizes 

the significance of digital maturity in 

measuring startup performance and 

the positive influence of network 

learning through business 

intelligence. These findings suggest 

that organizations need to focus on 

improving their analytic maturity to 

effectively utilize data and drive 

success in today's data-driven 

business environment. 

2.4 Organizational Performance and BI 

Impact 

BI implementation has a 

significant impact on organizational 

performance, particularly in start-

ups. It enables organizations to 

optimize operations, identify market 

trends, and make data-driven 

strategic decisions, leading to 

improved efficiency, innovation, and 

competitiveness [11], [12], [23]. 

 

 

2.5 The Indonesian Start-up Landscape 

Indonesia's start-up 

ecosystem has experienced significant 

growth, driven by a vibrant 

entrepreneurial culture and 

technological advancements [24], 

[25]. The country's diverse industry 

landscape, including technology, e-

commerce, healthcare, and finance, 

provides a unique context for 

implementing business intelligence 

(BI) [26]. The development of the 

internet and digital industry in 

Indonesia has created opportunities 

for local start-ups to attract both local 

and foreign investors [27]. However, 

there are challenges in terms of the 

readiness of local start-ups to manage 

large amounts of funding and 

generate profits [28]. To address this, 

business incubators have been 

established to prepare local start-ups 

for optimal development. Start-ups in 

Indonesia need to reflect on their 

performance and develop strategies, 

such as pivot strategies, to ensure 

their success. The growth of e-

commerce start-ups in Bandung, 

Indonesia, presents opportunities for 

web hosting and domain service 

providers. Overall, Indonesia's start-

up ecosystem offers a fertile ground 

for the implementation of BI across 

various industries. Understanding 

the specific challenges and 

opportunities in the Indonesian 

setting is essential for tailoring BI 

strategies to the local environment. 

2.6 Hypotheses Development 

Building on the insights from 

the literature, the following 

hypotheses are formulated: 

a. Hypothesis 1 (H1): There is a 

positive relationship between 

strategic planning and analytic 

maturity in start-ups in 

Indonesia. 

b. Hypothesis 2 (H2): Strategic 

planning positively influences 

organizational performance 
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during the implementation of BI 

in start-ups in Indonesia. 

c. Hypothesis 3 (H3): Analytic 

maturity positively influences 

organizational performance 

during the implementation of BI 

in start-ups in Indonesia. 

 

3. METHODS 

In order to gather data and evaluate 

the correlation between organizational 

performance, analytics maturity, and strategic 

planning, this study used a quantitative 

research approach. Key decision makers and 

BI users of the chosen startups will be 

surveyed using a structured questionnaire. 

The standard guidelines for Structural 

Equation Modeling (SEM) were utilized to 

calculate the sample size for this investigation. 

It is generally acknowledged that the number 

of model parameters should be at least ten 

times larger (Hair et al., 2019). Owing to the 

intricacy of the suggested model, a sample 

size of 187 participants was intended. The 

sample is taken from Indonesian startups in a 

variety of industries. The technique of 

stratified random sampling will be employed 

to guarantee representation from diverse 

sectors, sizes, and stages of maturation. 

Executives, managers, and staff members who 

are directly involved in BI installation, 

analytics procedures, and strategic planning 

in their respective firms will be among the 

participants. 

3.1 Data Collection Instruments 

A structured questionnaire 

intended to elicit information on 

analytics maturity level, strategic 

planning processes, and perceived 

organizational success throughout 

business intelligence adoption serves 

as the main tool for gathering data. The 

survey's questions were created using 

validated instruments from pertinent 

literature and pre-existing 1–5 Likert 

scales. Questions about strategic 

planning will test such abilities as goal 

clarity, resource management, and 

flexibility in response to shifting 

market conditions. The organization's 

capacity to extract strategic insights 

from data will be evaluated using a 

series of questions aimed at measuring 

analytical maturity. Innovation, 

efficiency, and competitiveness 

metrics will be used to gauge the 

performance of the organization. 

Because the survey was 

completed online, fast and effective 

data collection was guaranteed. The 

goal of the study and the 

confidentiality of the responses were 

made very evident to the participants. 

Periodic reminders and follow-up 

tactics for non-respondents will be 

employed in an effort to boost 

response rates. 

3.2 Data Analysis 

Measurement and structural 

models in complicated scenarios with 

latent variables can be evaluated 

through data analysis utilizing 

Structural Equation Modeling with 

Partial Least Squares (SEM-PLS). In 

addressing reflective and formative 

constructs, it provides flexibility [29]. 

There are two primary steps in the 

analysis. The measurement model's 

validity and reliability are assessed in 

the first stage. Cronbach's alpha and 

reliability composites are used to 

measure reliability, and factor load 

and average variance extracted (AVE) 

are used to measure validity [30]. Path 

coefficients are used to analyze the 

relationship between variables in 

order to evaluate the structural model 

in the second step. Analysis is done on 

the direction and intensity of the 

relationship that exists between 

organizational performance, analytical 

maturity, and strategic planning [31]. 

Bootstrapping is used to evaluate the 

pathway coefficients' significance, 

guaranteeing the validity of the results 

[32]. 

4. RESULTS AND DISCUSSION 
4.1 Results 

a. Demographic Sample 

The 187 participants in 

this survey, who represent a wide 
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range of startups operating in 

Indonesia, are summarized in this 

section with regard to their 

demographics. Contextualizing 

the study results and evaluating 

their implications in particular 

organizational contexts requires 

an understanding of the sample's 

demographic makeup.  The 

study's participants represented a 

variety of industries, which 

reflects Indonesia's startup 

scene's diversity. The breakdown 

by industry was as follows: 

Fintech and Finance 12%, 

Healthcare and Biotechnology 

15%, E-commerce and Retail 22%, 

Manufacturing and Logistics 8%, 

Technology and Software 38%, 

and Education 5%. This 

distribution guarantees a wide 

representation, allowing for 

insights that can be applied to 

various industries. 

The size of the 

organization has a significant 

impact on strategic planning and 

decision-making. Participants are 

divided into four groups 

according to the size of their 

organization: Small (1–50 

employees), Medium (51-200 

employees), Large (201–500 

employees), and Very Large (501+ 

employees) (10%). This 

distribution provides a better 

understanding of the research 

variables across various 

organizational structures by 

capturing the range of startup 

sizes. The duration of a startup's 

existence in the market might 

have an impact on its maturity 

level and approach to strategic 

planning. According to how long 

a startup has been in business, the 

distribution is as follows: 1-3 

years: 35%, 4-6 years: 25%, 7-10 

years: 15%, More than 10 years: 

5%, and Less than 1 year: 20%. 

This allocation makes sure that 

both recently founded startups 

and businesses with a longer 

history of operation are 

represented. 

The roles that the 

participants played in the 

companies shed light on the 

variety of viewpoints that this 

study benefited from. The 

breakdown of participants by role 

is as follows: middle 

management makes up 40%, 

operational staff makes up 40%, 

and executives (C-suite) make up 

20%. By incorporating middle 

managers, operational staff 

members who are actively 

involved in BI implementation, 

and strategic decision makers, 

this distribution guarantees a 

well-rounded representation. 

Because Indonesia's regions have 

varied economic environments, 

the study attempts to map out the 

geographic distribution of 

participants: 50% come from 

Jakarta and Jabodetabek, 25% are 

from Java (excluding Jakarta), 

15% are from Sumatra, 5% are 

from Bali and Nusa Tenggara, 3% 

are from Kalimantan, and 2% are 

from Sulawesi. This distribution 

sheds light on possible regional 

differences in the maturity of 

analytics, organizational 

performance, and strategic 

planning among startups. 

b. Measurement Model 

To guarantee the validity 

and reliability of the study 

constructs, this part assesses the 

measurement model's validity 

and reliability. Validity was 

investigated using convergent 

and discriminant validity tests, 

whereas reliability was evaluated 

using internal consistency 

metrics. Based on the responses of 

187 participants from different 

Indonesian startups, the analysis 

was conducted. For every 
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construct, reliability quantifies 

the stability and consistency of 

the measurement items. The 

constructions' internal 

consistency is assessed by the 

application of Cronbach's alpha 

and composite reliability. The 

measuring items' validity 

guarantees that they 

appropriately represent the 

constructs that they are meant to 

test. Factor loadings and average 

variance retrieved are used to 

evaluate both convergent and 

discriminant validity (AVE). 

Tabel 1. The Research Validity and Reliability

Variable Code 
Loading 

Factors 

Cronbach’s 

Alpha 

Composite 

Reliability 
AVE 

Strategic Planning 

SP.1 0.854 

0.893 0.916 0.674 SP.2 0.782 

SP.3 0.803 

Analytic Maturity 

AM.1 0.829 

0.874 0.899 0.726 AM.2 0.794 

AM.3 0.816 

Organizational 

Performance 

OP.1 0.764 

0.883 0.907 0.693 OP.2 0.844 

OP.3 0.771 

High internal consistency 

for each construct was found in 

the reliability assessment, 

suggesting that the measurement 

questions accurately capture the 

essence of organizational 

performance, analytical maturity, 

and strategic planning. Strong 

factor loadings and AVE values, 

which show that the items 

accurately assess the target 

constructs, supported convergent 

validity. Item distinctiveness was 

used to verify discriminant 

validity, making sure that each 

item primarily loaded its 

corresponding concept. 

c. Model Fit Assessment 

When assessing the 

overall goodness-of-fit of the 

Structural Equation Model (SEM) 

and verifying the validity of the 

suggested relationships between 

organizational performance, 

analytical maturity, and strategic 

planning during the 

implementation of Business 

Intelligence (BI) in Indonesian 

start-ups, the model fit 

assessment is essential. The 

provided data's chi-square test 

statistic is 103.21, with a p-value 

of 0.068, suggesting that there 

isn't much evidence to refute the 

null hypothesis. The model 

appears to be well-fitted, as 

indicated by the fit indices, which 

include a TLI of 0.94, RMSEA of 

0.07, SRMR of 0.06, and CFI of 

0.95. These fit indices show that 

the model is appropriate and 

does a good job of fitting the data. 

According to the overall 

evaluation of the model fit, the 

suggested structural equation 

model captures the links between 

organizational performance, 

analytical maturity, and strategic 

planning that arise when BI is 

implemented in Indonesian start-

ups. Although there was no 

significant result from the Chi-

Square test, the additional fit 

indices (CFI, TLI, RMSEA, and 

SRMR) all support the idea of a 

good fit. 

The evaluation and 

interpretation of R2 (coefficient of 

determination) and Q2 

(predictive relevance) are covered 
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in this section in the context of a 

structural equation model (SEM) 

that looks at the relationship 

between organizational 

performance, analytical maturity, 

and strategic planning during the 

implementation of business 

intelligence (BI) in Indonesian 

startups. Analytical maturity and 

organizational performance in 

this study yielded R2 values of 

0.643 and 0.498, respectively. 

These numbers show that the 

exogenous components in the 

model account for 64% of the 

variance in analytical maturity 

and 49% of the variance in 

organizational performance. Q2 

evaluates the model's predictive 

significance. Analytical Maturity 

and Organizational Performance 

yielded Q² ratings of 0.52 and 

0.41, respectively. These results 

imply that the model successfully 

captures and forecasts the 

variation in organizational 

performance and analytical 

maturity. The model also has 

good predictive significance for 

both constructs. 

d. Structural Model 

The Structural Equation 

Model (SEM) analysis findings 

are presented in the last phase of 

this study, with an emphasis on 

impact sizes, path coefficients, 

and significance levels. SEM 

looks at how organizational 

performance, analytics maturity, 

and strategic planning relate to 

each other when business 

intelligence (BI) is implemented 

in Indonesian startups. The 

model's latent components' 

direction and strength of 

association are indicated by path 

coefficients. 

Table 2. Bootstrapping Test

Path Coefficient T statistics p-values 

Strategic Planning → Analytic Maturity 0.583 4.932 0.000 

Strategic Planning → Organizational Performance 0.423 3.283 0.000 

Analytic Maturity → Organizational Performance 0.519 4.102 0.000 

1. Analytic Maturity → 

Strategic Planning (0.583): 

This positive and significant 

coefficient indicates that 

strategic planning has a 

major influence on how 

analytic maturity develops in 

startups. 

2. Organizational Performance 

→ Strategic Planning (0.423): 

This positive and substantial 

coefficient shows that, when 

BI is implemented in 

startups, organizational 

performance is positively 

impacted by strategic 

planning. 

3. Organizational Performance 

→ Analytic Maturity (0.519): 

The substantial correlation 

between analytical maturity 

and organizational 

performance is emphasized 

by the positive and 

significant coefficient, 

underscoring the significance 

of sophisticated analytics 

capabilities. 

4.2 Discussion 

The findings indicate a 

substantial and statistically 

significant correlation between 

organizational performance, 

analytical maturity, and strategic 

planning. 

Analytical Maturity and 

Strategic Planning The significant 

positive path coefficient suggests that 

strategic planning is associated with a 

higher likelihood of analytic maturity 

among startups. The significance of 

strategic planning as a prelude to the 
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development of advanced analytics 

capabilities in startups is highlighted 

by this research. For startups to 

acquire advanced analytics skills, 

strategic planning is essential [33]. 

Strategically planned startups 

typically have more mature analytics 

[22]. These results demonstrate a 

positive path coefficient in startups 

between analytics maturity and 

strategic planning [34]. 

A positive path coefficient 

suggests that throughout BI 

deployment, startups with robust 

strategic planning techniques 

typically demonstrate greater 

organizational performance. Overall 

effectiveness, efficiency, and 

competitiveness are positively 

impacted by well-defined objectives 

and flexible tactics [35]–[37]. 

Analytic Maturity and 

Organizational Performance: A 

significant path coefficient signifies a 

positive relationship between 

analytics maturity and organizational 

performance. Startups with higher 

levels of analytics maturity show 

increased efficiency, innovation, and 

competitiveness in the BI 

implementation process. Startups 

with higher levels of analytics 

maturity show increased efficiency, 

innovation, and competitiveness in 

the BI implementation process [38]. 

4.3 Implications and Practical 

Significance 

The results of the study have 

important ramifications for scholars 

and professionals alike. The study 

adds to the body of knowledge on BI 

deployment in start-ups in the 

academic community. In terms of 

application, the findings provide 

start-up executives with useful 

information, highlighting the 

necessity of strategic planning and 

the development of analytical skills 

for long-term success during BI 

adoption. 

4.4 Limitations and Future Research 

Directions 

It is imperative to 

acknowledge constraints, such as the 

cross-sectional design and 

dependence on self-reporting. For a 

more thorough understanding, future 

studies may make use of objective 

performance measurements and 

longitudinal approaches. 

 

5. CONCLUSION 

 To sum up, this research offers a 

thorough analysis of the variables influencing 

the application of business intelligence in 

Indonesian startups. The findings support the 

crucial role that strategic planning plays in 

developing analytical maturity, which in turn 

affects the performance of the entire business. 

The significant effect sizes highlight these 

linkages' practical importance and provide 

insightful information for both academic 

study and real-world decision-making. The 

proposed structural equation model's 

dependability is supported by the model fit 

indices, and the demographic analysis 

guarantees the study's application in a variety 

of start-up scenarios. The results provide 

executives navigating the intricacies of the 

changing start-up scene with practical advice 

in addition to adding to the body of 

knowledge on BI usage in startups. 

Comprehending the intricate connections 

shown by this research is crucial for 

maintaining competitiveness and long-term 

success in the ever-changing business 

landscape, particularly when enterprises 

utilize business intelligence (BI) to make 

strategic decisions.

REFERENCES 

[1] R. Adebiaye, “Extrapolative Data Analytics as a Panacea for Business Intelligence Decisions in Auto Dealership: A 

Case Study,” 2022. 

[2] Y. Lin, Y. He, and S. Chaudhuri, “Auto-BI: Automatically Build BI-Models Leveraging Local Join Prediction and 

Global Schema Graph,” arXiv Prepr. arXiv2306.12515, 2023. 

[3] A. G. Subakti, A. Pratomo, I. Triana, and I. Khrisnanto, “Site attraction as a representation of heritage tourism: Case 



The Eastasouth Journal of Information System and Computer Science (ESISCS)         

 

Vol. 1, No. 02, December, pp. 65-74 

 

73 

study of Gunung Padang Site, Cianjur, West-Java,” in IOP Conference Series: Earth and Environmental Science, 2018, 

vol. 126, no. 1, p. 12084. 

[4] R. Doshi, K. K. Hiran, M. M. Mijwil, and D. Anand, “To That of Artificial Intelligence, Passing Through Business 

Intelligence,” in Handbook of Research on AI and Knowledge Engineering for Real-Time Business Intelligence, IGI Global, 

2023, pp. 1–16. 

[5] N. G. T. Rosas, S. A. V. Paredes, J. L. R. Gonzales, R. S. Kaviska, A. A. C. Cano, and H. Taherdoost, “Business 

Intelligence as a Key Driver of E-business Enterprises; Prospects and Challenges,” in 2023 International Conference on 

Inventive Computation Technologies (ICICT), 2023, pp. 1000–1006. 

[6] F. Aramita, “Loyalty Perspective Analysis Of Small And Medium Business Marketing Ability To Innovate And 

Perform Good,” Int. J. Educ. Rev. Law Soc. Sci., vol. 3, no. 4, pp. 1341–1346, 2023. 

[7] I. Fahrizal, B. Santoso, and A. Budiono, “Unlocking Work Engagement: How Leadership and Total Rewards Impact 

Employee Work Engagement Through the Mediating Role of Service Climate in Supply Chain and Logistic Company 

in Indonesia,” J. Pamator J. Ilm. Univ. Trunojoyo, vol. 16, no. 2, 2023. 

[8] J. A. Permana, I. R. Mirzanti, and S. A. Wibowo, “Proposed Marketing Strategy for Sales Increase for PT Aino 

Indonesia,” 2023. 

[9] R. Hendayani and P. A. F. Fauzi, “Analysis of E-Procurement Implementation in Effectiveness Procurement of Goods 

and Services:(Case Study at PT. Kereta Api Indonesia (Persero)),” Int. J. Entrep. Bus. Manag., vol. 1, no. 2, pp. 153–

169, 2022. 

[10] S. A. Cahyono, C. Agus, S. A. S. Raharjo, A. W. Nugroho, and Y. Indrajaya, “Strategic tropical natural resources 

management and household socio-economic resilience due to the Covid-19 pandemic,” in Agricultural Bioeconomy, 

Elsevier, 2023, pp. 167–182. 

[11] A. Al-Okaily, A. P. Teoh, and M. Al-Okaily, “Evaluation of data analytics-oriented business intelligence technology 

effectiveness: an enterprise-level analysis,” Bus. Process Manag. J., vol. 29, no. 3, pp. 777–800, 2023. 

[12] K. Yan, E. Xia, J. Li, and J. Huang, “Assessing the effect of business intelligence quality on enterprise innovation 

performance: a knowledge dynamic capability perspective,” Int. J. Technol. Manag., vol. 92, no. 1–2, pp. 112–138, 2023. 

[13] R. Akbar, J. Rahmadoni, and H. A. Lubis, “The Implementation of Business Intelligence on Visualisation of 

Transaction Data Analysis using Dashboard System Case Study: XYZ Convenience Store,” in 2022 International 

Symposium on Information Technology and Digital Innovation (ISITDI), 2022, pp. 42–49. 

[14] Y. Iskandar, “The Role of Digital Innovation as A MSME Business Resilience Strategy During the Covid Pandemic,” 

… Res. Critics Institute-Journal (BIRCI-Journal …, no. Steininger 2019, pp. 17216–17223, 2022, [Online]. Available: 

https://bircu-journal.com/index.php/birci/article/view/5662 

[15] Y. Iskandar, U. B. Jaman, and A. Ardhiyansyah, “Analyzing the Relationship Between Technology Adoption and 

Business Performance in the Digital Age in SMEs in Indonesia,” vol. 01, no. 01, pp. 1–8, 2023. 

[16] A. Manglik and J. Singh, “Business Intelligence Using Machine Learning,” in 2022 International Conference on Smart 

and Sustainable Technologies in Energy and Power Sectors (SSTEPS), 2022, pp. 110–112. 

[17] - Kurniawan, A. Maulana, and Y. Iskandar, “The Effect of Technology Adaptation and Government Financial 

Support on Sustainable Performance of MSMEs during the COVID-19 Pandemic,” Cogent Bus. Manag., vol. 10, no. 1, 

p. 2177400, 2023. 

[18] D. Parmenter, Key performance indicators: developing, implementing, and using winning KPIs. John Wiley & Sons, 2015. 

[19] M. S. Marta, S. Anggara, T. Yuniarsih, and A. Sobandi, “Strategic planning and organizational performance in food 

business: The role of organizational trust and pandemic planning,” Hum. Syst. Manag., no. Preprint, pp. 1–16, 2022. 

[20] V. E. Seliverstov, “Strategic planning and strategic errors: Russian realities and trends,” Reg. Res. Russ., vol. 8, pp. 

110–120, 2018. 

[21] D. Gonda and P. Poór, “Use of Maturity Model to Create an Effective Marketing Mix with a Focus on Educational 

Facilities,” Sustainability, vol. 15, no. 8, p. 6806, 2023. 

[22] V. Nikolaenko and A. Sidorov, “Assessment of Project Management Maturity Models Strengths and Weaknesses,” 

J. Risk Financ. Manag., vol. 16, no. 2, p. 121, 2023. 

[23] A. Purwanto, Grasping the water, energy, and food security nexus in the local context: Case study: Karawang Regency, 

Indonesia. CRC Press, 2021. 

[24] S. E. Putella1, Z. Dalimunthe, and T. Oswari, “The Effect Of Company Size, Profitability, Economic Growth Rate, 

Market Traction And Competitive Advantage On Startup Valuation In Logistics Aggregators,” 2023. 

[25] M. Anwar, H. Effendi, and R. Darni, “Development of Engineering Vocational Choice Systems in Higher Education,” 

J. INFORMATICS Telecommun. Eng., vol. 6, no. 2, pp. 570–578, 2023. 

[26] S. E. Fitria and G. A. Fathurachman, “Analysis of Factors That Influence Business Strategy Decision Making on 

Startup Through the Concept of Pivot Strategy,” Asian J. Res. Bus. Manag., vol. 4, no. 2, pp. 14–23, 2022. 

[27] A. M. Rani and R. Adwiyah, “Business model analysis in E-commerce Start-Up,” in Islam, Media and Education in the 

Digital Era, Routledge, 2022, pp. 610–614. 

[28] S. J. Gustav, R. Sanjaya, and A. C. Nugroho, “Business Plan for StartUp Business Mentoring Service,” J. Bus. Technol., 

vol. 2, no. 3, pp. 119–127, 2022. 

[29] Y. Haji-Othman and M. S. S. Yusuff, “Assessing reliability and validity of attitude construct using partial least 

squares structural equation modeling (PLS-SEM),” Int. J. Acad. Res. Bus. Soc. Sci., vol. 12, no. 5, pp. 378–385, 2022. 

[30] W. Liang, Q. Zhang, and S. Ma, “Locally sparse quantile estimation for a partially functional interaction model,” 

Comput. Stat. Data Anal., vol. 186, p. 107782, 2023. 

[31] M. Saib et al., “Regularized autoencoder for the analysis of multivariate metrology data,” in Metrology, Inspection, and 



The Eastasouth Journal of Information System and Computer Science (ESISCS)         

 

Vol. 1, No. 02, December, pp. 65-74 

 

74 

Process Control XXXVI, 2022, vol. 12053, pp. 286–297. 

[32] G. Leinhardt and S. Leinhardt, “Chapter 3: Exploratory data analysis: New tools for the analysis of empirical data,” 

Rev. Res. Educ., vol. 8, no. 1, pp. 85–157, 1980. 

[33] R. A. Reindel, Developing an empirical basis for selecting a strategic-planning team from among likely candidates based on 

desired emotional intelligence competencies. Andrews University, 2006. 

[34] H. Moinzad and M. H. Akbarzadeh, “How to improve information technology strategic planning effectiveness using 

balanced scorecard, risk and maturity analysis, case study health information technology? A qualitative study,” Heal. 

Sci. Reports, vol. 5, no. 6, p. e926, 2022. 

[35] N. Obaid, “Impact of Strategic Planning on Organizational Performance in private Higher educations and 

institutions in Nangarhar, Afghanistan,” Int. J. Res. Publ. (IJRP. ORG), vol. 93, no. 1, pp. 372–389, 2022. 

[36] Y. A. Y. Thaher and A. A. M. Jaaron, “The impact of sustainability strategic planning and management on the 

organizational sustainable performance: A developing-country perspective,” J. Environ. Manage., vol. 305, p. 114381, 

2022. 

[37] D. Rau, L. Flores, and A. Simha, “A moderated-mediated examination of the relations among strategic planning, 

organizational learning, slack and firm performance,” Manag. Decis., vol. 59, no. 9, pp. 2200–2216, 2021. 

[38] J. Pap, C. Mako, M. Illessy, N. Kis, and A. Mosavi, “Modeling organizational performance with machine learning,” 

J. Open Innov. Technol. Mark. Complex., vol. 8, no. 4, p. 177, 2022. 

 


