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 This study employs a netnographic approach to analyze public 

reactions on TikTok to President Prabowo Subianto's anti-corruption 

speech, focusing on the themes of audit and governance. A total of 

129,000 comments were collected, with 24,193 comments (19%) deemed 

relevant, while 105,777 comments (81%) were classified as non-

relevant. The thematic analysis revealed that the largest proportion of 

relevant comments (46.26%) expressed positive support for the 

president, with significant attention given to issues of corruption 

(6.55%), hope for change (6.57%), and calls for a clean government 

(6.15%). Although the audit theme appeared in only 1.4% of comments, 

it revealed a modest but meaningful interest in auditing processes 

within local governance. Other notable themes included village heads 

and the inspection of public funds. The study also highlighted a 

prevalence of non-relevant comments, often driven by netizens seeking 

engagement with the TikTok admin, reflecting a broader trend of 

performative interaction. Despite this, the research shows that TikTok 

remains an effective platform for fostering public discourse on political 

issues and governance. The findings suggest that social media, 

particularly platforms like TikTok, can play a crucial role in shaping 

public opinion on anti-corruption policies and can be strategically used 

to engage citizens in discussions about transparency and 

accountability. 
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1. INTRODUCTION  

TikTok has rapidly emerged as a 

prominent social media platform, fostering a 

diverse and dynamic community that extends 

beyond mere entertainment to include 

educational content, social opinions, and 

political discourse [1], [2], [3]. Its capacity to 

facilitate rapid content dissemination and 

engage broad audiences has made it a crucial 

space for public dialogue, particularly among 

younger demographics [2]. In Indonesia, 

TikTok plays an increasingly influential role 

in shaping socio-political narratives, where 

users engage in discussions ranging from 

gender and social justice to government 

policies and national identity [3], [4], [5]. The 

platform's algorithm promotes viral content, 

allowing political messages to reach millions, 
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thus creating fertile ground for public 

engagement and activism [4]. 

Within this context, the political 

speech of Indonesia’s elected president for the 

2024–2029 period, Prabowo Subianto, posted 

via the Gerindra party’s TikTok account, has 

attracted significant attention. His declaration 

to lead a clean government and his call for 

collective participation against corruption 

resonated widely, amassing millions of views 

and triggering extensive commentary. Given 

the pivotal role of TikTok in enabling public 

discourse, exploring how netizens perceive 

and react to anti-corruption themes and audit-

related aspects in such speeches is essential. 

Auditing and corruption have been 

extensively studied and are recognized as 

tightly interlinked, where effective audits 

underpin transparency and public 

accountability, crucial for fostering clean 

governance [6], [7]. 

Despite the recognized importance of 

clean governance and audit mechanisms in 

reducing corruption, the role of social media 

platforms like TikTok in shaping public 

perception and discourse on these issues 

remains underexplored in Indonesia. The 

substantial engagement with Prabowo 

Subianto’s speech on TikTok highlights the 

platform’s potential to influence public 

opinion on anti-corruption policies. However, 

there is limited understanding of how TikTok 

users interpret and discuss the themes of 

auditing and anti-corruption within such 

political communication. This gap restricts the 

ability of policymakers and scholars to 

leverage social media effectively as a tool for 

enhancing transparency and civic 

participation. 

Addressing this problem requires a 

comprehensive examination of netizen 

responses within the TikTok environment, 

focusing specifically on discourse related to 

anti-corruption and auditing. The general 

solution involves employing qualitative 

methodologies capable of capturing the 

complexity of online interactions and 

sentiments. By analyzing user-generated 

content and comments, it is possible to 

uncover underlying attitudes, perceptions, 

and collective sentiments that shape the 

public narrative around governance and 

accountability [8], [9]. 

Netnography has emerged as a highly 

effective qualitative research method 

designed to study online communities and 

social media interactions in depth [10], [11]. 

This approach enables researchers to observe 

and analyze user behaviors, language, and 

cultural expressions within digital platforms, 

providing rich insights into social dynamics 

and public sentiment that traditional methods 

may overlook [10], [12]. By applying 

netnography, researchers can identify 

emergent themes, discourse patterns, and 

community engagement, particularly 

regarding politically sensitive topics such as 

corruption and audit (Smith et al., 2024). 

Furthermore, auditing is critical in 

mitigating corruption by promoting 

transparency, accountability, and 

institutional integrity [6]. The literature 

underscores the synergy between effective 

auditing mechanisms and reduced 

corruption, where real-time monitoring and 

data analytics strengthen governance 

frameworks [13], [14]. Social media platforms 

have become influential venues for discussing 

auditing and anti-corruption, with online 

movements utilizing hashtags, memes, and 

viral content to mobilize public opinion and 

demand governmental accountability [8], [9]. 

This social media discourse shapes collective 

awareness and activism, making platforms 

like TikTok crucial for political engagement. 

Finally, studies highlight how 

political speeches disseminated through 

social media can trigger substantial public 

interaction and discourse, influencing 

perceptions and political behavior [15], [16]. 

In Indonesia, leveraging TikTok’s viral 

potential to communicate anti-corruption 

messages presents an opportunity to engage 

citizens in governance debates and promote 

transparency. Netnographic analysis of 

TikTok comments on President Prabowo’s 

speech thus provides a pathway to 

understanding how public perceptions of 

auditing and anti-corruption evolve in digital 

spaces and how social media functions as a 

conduit for civic participation [17]. 
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Previous research has extensively 

documented the relationship between 

auditing and corruption reduction, affirming 

that rigorous financial oversight correlates 

with improved governance and decreased 

corruption risk [18], [19]. Moreover, studies 

on social media activism reveal the platform’s 

critical role in shaping political discourse and 

accountability, yet most focus on platforms 

such as Twitter and Facebook [8], [9]. The 

rapid growth of TikTok and its distinct format 

pose novel challenges and opportunities for 

political communication and public 

engagement, which remain insufficiently 

examined. 

While netnography has been applied 

in diverse contexts such as tourism and brand 

communities [11], [20], its utilization to 

analyze political speeches on TikTok—

especially concerning anti-corruption and 

audit themes—has not been thoroughly 

explored. There exists a research gap in 

understanding how netizens interpret 

government accountability and auditing 

issues via TikTok’s unique multimedia 

environment, particularly in Indonesia’s 

evolving digital and political landscape. This 

gap limits insight into how social media 

discourse influences perceptions of 

governance and whether it effectively 

mobilizes citizen participation in anti-

corruption efforts [21]. 

This study aims to explore netizen 

perceptions on TikTok regarding President 

Prabowo Subianto’s speech about anti-

corruption with a specific focus on auditing 

aspects, employing a netnographic approach. 

The research seeks to uncover dominant 

themes, sentiments, and discourse patterns in 

TikTok comments responding to a widely 

viewed speech addressing clean governance. 

The novelty of this study lies in its application 

of netnography to analyze political 

communication on TikTok within the 

Indonesian context, focusing on audit and 

anti-corruption narratives, which remain 

underexplored in academic literature. 

The scope is confined to analyzing 

comments on the specific TikTok video of 

Prabowo’s speech, which amassed 

approximately 36 million views and 150,000 

comments, with data collected from its 

publication date in early November 2024. This 

focused approach allows a detailed 

examination of public engagement and 

discourse related to audit and corruption 

themes in a significant political 

communication event, contributing to 

understanding social media’s role in fostering 

transparency and civic involvement in 

Indonesia. 

2. LITERATURE REVIEW  
2.1 First Use of Social Media for Anti-

Corruption Policy Communication 

Convey The utilization of social 

media in communicating anti-corruption 

policies has emerged as a pivotal factor 

influencing public perception and the 

overall effectiveness of such policies. 

Social media platforms function as 

essential conduits for disseminating 

information, promoting dialogue, and 

mobilizing civic engagement around anti-

corruption efforts. According to Balashov 

[22], effective communication via these 

platforms significantly enhances the 

visibility of anti-corruption initiatives 

while fostering greater public 

participation, which ultimately 

strengthens accountability mechanisms. 

Beyond mere information 

sharing, social media facilitates the 

creation of supportive networks for anti-

corruption movements by offering spaces 

where users can exchange personal 

experiences and report corrupt behaviors. 

Stevens [23] emphasize that these 

networks empower citizens by enabling 

collective action and awareness-raising, 

which are crucial for combating 

corruption. The interactive nature of 

social media further allows governments 

to receive immediate feedback from the 

public, enabling a more agile and 

responsive approach to addressing 

corruption concerns [24]. 

Transparency in communication 

and the strategic use of social media are 

also critical in building institutional trust. 

Mottinger [25] highlights that when 

authorities use these platforms effectively 
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to showcase anti-corruption measures, 

public confidence in governance 

structures is enhanced. Nevertheless, the 

dynamics of social media also present 

significant challenges. Onjewu [26] points 

out the risks associated with 

misinformation and manipulation of 

narratives, which can erode public trust 

and undermine anti-corruption 

campaigns. 

Therefore, a carefully planned 

and strategic utilization of social media is 

imperative for maximizing its positive 

impact on anti-corruption policy 

communication. Colonnelli [14] advocate 

for deliberate strategies that mitigate risks 

while leveraging the platforms’ strengths 

to promote transparency, accountability, 

and public engagement. Collectively, 

these insights underscore the dual 

potential and complexity of social media 

as a tool in anti-corruption policy 

discourse. 

2.2 Netnography as a social media research 

method 

Netnography is a qualitative 

research method derived from traditional 

ethnography, specifically adapted to 

study online communities and digital 

cultures predominantly within social 

media platforms. This approach 

immerses researchers in virtual 

environments, enabling detailed 

observation and analysis of user 

interactions, communication patterns, 

and cultural dynamics present in 

cyberspaces [27]. By focusing on these 

online contexts, netnography facilitates a 

deeper understanding of the complexities 

underlying consumer behavior, 

motivations, and group dynamics that 

emerge within digital communities [28] 

The netnographic process 

typically involves several key stages, 

including participant observation, 

systematic data collection, and thematic 

analysis of digital conversations and user-

generated content. Researchers 

meticulously examine the contextual 

significance of posts, comments, and 

interactions to extract insights that reveal 

the values, attitudes, and social norms of 

the online community under study [29], 

[30]. This methodology has proven 

particularly effective in fields such as 

marketing, where analyzing consumer 

sentiments and brand interactions on 

social media can inform strategic business 

decisions [27]. 

Additionally, netnography 

underscores the necessity of rigorous 

ethical considerations to preserve the 

authenticity and integrity of participants’ 

voices. Respecting privacy and ensuring 

informed consent are paramount, 

contributing to the credibility and 

trustworthiness of research outcomes 

[31], [32]. As online communities continue 

to diversify and evolve, netnography 

remains an indispensable tool for 

investigating social phenomena, allowing 

scholars to engage with the nuanced 

interplay between users and digital 

technologies in contemporary society 

[33]. Through this method, researchers 

can capture the intricate textures of online 

culture that conventional research 

techniques might overlook, thereby 

enriching the understanding of digital 

social life. 

2.3 The role of audit in monitoring anti-

corruption policies 

The role of auditing in overseeing 

anti-corruption policies is widely 

recognized as essential for promoting 

accountability and transparency in both 

public and private sectors. Research 

underscores that effective audit 

institutions serve as critical oversight 

mechanisms, capable of preventing and 

detecting fraudulent activities that 

undermine governance [34], [35]. In the 

Indonesian context, the Audit Board of 

Indonesia (BPK-RI) exemplifies this role 

by identifying corruption-prone areas 

and reinforcing institutional 

accountability through independent audit 

processes [34]. 

Public sector audit organizations 

contribute to transparency by evaluating 

government financial performance and 

compliance with regulations, thereby 
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minimizing opportunities for corruption 

[6], [36]. Empirical evidence further 

supports the positive impact of auditing 

on anti-corruption efforts, revealing that 

enhanced audit practices correlate with 

reduced levels of both perceived and 

actual corruption within organizations 

[7], [25]. 

Moreover, robust internal and 

external audit functions strengthen 

organizational governance frameworks, 

creating an environment less conducive to 

corrupt behavior [37], [38]. These 

governance improvements reflect the 

broader strategic importance of auditing 

as a preventive and detective tool within 

anti-corruption frameworks. 

Consequently, the literature emphasizes 

the necessity of maintaining rigorous 

auditing standards and practices to 

ensure the efficacy of anti-corruption 

initiatives [38], [39]. 

In summary, auditing emerges as a 

fundamental pillar in the supervision of anti-

corruption policies, with effective audit 

institutions reinforcing transparency, 

accountability, and governance, thereby 

significantly contributing to the reduction and 

prevention of corruption. 

3. METHODS  

This study employs an interpretative 

netnographic approach combined with the 

lurking technique to explore public 

perceptions through TikTok comments 

related to President Prabowo Subianto’s anti-

corruption speech. The video was uploaded 

on the official TikTok account of the Gerindra 

Party on November 2, 2024, and has garnered 

approximately 36 million views, 1.5 million 

likes, and over 150,000 comments. 

Data were collected using the TikTok 

Comment Exporter tool, resulting in 

approximately 129,000 comments in CSV 

format. Microsoft Excel was used for data 

processing, filtering comments with 

keywords related to audit, corruption, and 

other relevant terms. Comments were 

classified into relevant and non-relevant 

groups, with 24,193 comments identified as 

relevant. The relevant comments were further 

thematically categorized based on specific 

topics as presented in Table 1. 

Additionally, the study classified the 

top relevant and top  non-relevant comments 

based on the number of likes received. 

Separate classifications were also made for the 

top comments containing keywords 

“corruption” and “audit.” 

Thematic content analysis was 

conducted to identify patterns and meanings 

within the comments, while data 

visualization in Excel illustrated the 

distribution of themes and comment 

relevance quantitatively. This approach 

provides a comprehensive understanding of 

public perception of President Prabowo’s 

anti-corruption message on TikTok. 

By combining interpretativ 

netnography with lurking, the study captures 

authentic, context-rich data through 

unobtrusive observation of natural online 

interactions. The use of modern data 

extraction tools facilitates handling large 

datasets, ensuring broad coverage and 

representativeness. This methodological 

framework contributes to advancing digital 

media research methods and offers valuable 

insights for academics, communication 

practitioners, and policymakers regarding 

online public discourse on audit and anti-

corruption.

Table 1. Themes and Corresponding English Translations Used in TikTok Comment Analysis 

Tema (Bahasa Indonesia) Theme (English) 

Adil Justice 

Audit Audit 

Bersih Clean 

Curang Fraudulent 

Dana Funds 

Desa Village 
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Tema (Bahasa Indonesia) Theme (English) 

Dukungan Positif Positive Support 

Gelap Illegal/Dark 

Harapan Hope 

Kepala Daerah Regional Head 

Kepala Desa Village Head 

Korupsi Corruption 

Koruptor Corruptor 

Nepotisme Nepotism 

Oknum Individual Officials 

Pejabat Officials 

Periksa Inspect 

Pungli Illegal Levies 

Selidiki Investigate 

Sogok Bribery 

Suap Bribery 

Tikus Slang for Corrupt Officials 

Source: Author’s own classification (2025)

4. RESULS AND DISCUSSION 

A total of 129,000 TikTok comments 

in response to President Prabowo Subianto’s 

anti-corruption speech were analyzed using a 

netnographic approach. From this dataset, 

24,193 comments (approximately 19%) were 

classified as relevant, while 105,777 comments 

(81%) were categorized as non-relevant. This 

overwhelming proportion of irrelevant 

comments was significantly shaped by a 

behavioral trend among users attempting to 

attract the attention of the account’s admin, 

who is known for humorous and engaging 

responses.  

Thematic analysis of the relevant 

comments uncovered a wide array of public 

concerns. The majority, 46.26%, expressed 

“Positive Support”, showcasing netizens’ 

enthusiastic endorsement—e.g., “Allahuakbar, 

Allah bersamamu pak. sehat selalu, semoga Allah 

senantiasa melindungimu pak, i love you bapak 

presiden Prabowo Subianto ______ semoga 

Indonesia semakin maju amin ya robbalalamin.” 

(“Allahuakbar, may God be with you, sir. Stay 

healthy, may God always protect you, Mr. 

President Prabowo Subianto... may Indonesia 

continue to progress, amen.” 

Table 2. Thematic Distribution of Relevant TikTok Comments on President Prabowo Subianto’s 

Anti-Corruption Speech

Theme Theme (English) Frequency Percentage (%) 

Adil Justice 238 0,98% 

Audit Audit 339 1,40% 

Bersih Clean 1.487 6,15% 

Curang Fraudulent 10 0,04% 

Dana Funds 411 1,70% 

Desa Village 2.764 11,42% 

Dukungan Positif Positive Support 11.192 46,26% 

Gelap Illegal/Dark 14 0,06% 

Harapan Hope 1.589 6,57% 

Kepala Daerah Regional Head 12 0,05% 

Kepala Desa Village Head 1.328 5,49% 

Korupsi Corruption 1.584 6,55% 

Koruptor Corruptor 963 3,98% 

Nepotisme Nepotism 4 0,02% 

Oknum Individual Officials 138 0,57% 
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Source: Author's netnographic analysis, (2025) 

Other key themes included “Village” 

(11.42%), “Hope” (6.57%), and “Corruption” 

(6.55%), indicating localized concerns and 

expectations for national integrity. The term 

“Clean” government appeared in 6.15% of 

comments.  

Several users highlighted the need for 

financial scrutiny and local accountability, as 

illustrated by comments such as “Setujukah 

para kades SE Indonesia di periksa , dan usut dana 

yg masuk ,audit kades dan perangkatnya.” (“Do 

you agree that village heads across Indonesia 

should be examined and the incoming funds 

audited, including village heads and their 

staff? 

Themes such as “Village Head” 

(5.49%), “Inspect” (4.15%), and “Corruptor” 

(3.98%) further emphasized local governance 

concerns. Though references to “audit” 

constituted only 1.40%, the specificity of the 

comments underscores a meaningful public 

awareness of auditing’s importance. In 

contrast, comments classified as non-

relevant—often focused on admin 

engagement—dominated. A prime example: 

“k sini gara_ pengen di sapa sama admin 

Gerindra.” (“Came here just hoping to be 

greeted by the Gerindra admin.”) This 

comment alone received 29,900 likes and 413 

replies 

 

 

 

 

 

 

 

 

Figure 1. Relevant Comment 

 

 

 

 

 

 

Figure 2. Non-Relevant Comment 

 

The findings align with netnographic 

research principles, which emphasize 

capturing digital community dynamics and 

discourse [10], [11]. The broad spectrum of 

public engagement on TikTok demonstrates 

the platform’s capacity to serve as a vibrant 

space for political and civic expression, 

reinforcing its role in shaping social narratives 

([20], [21]. The dominant theme of “Positive 

Support” reflects an affective public 

engagement similar to prior research that 

identified emotional allegiance as a driver of 

political discourse on social media ([40]. 

Although auditing emerged as a 

relatively minor theme, it remains 

substantively significant. The specificity and 

locality of comments suggest a grassroots 

awareness of the role of auditing in ensuring 

transparency, consistent with findings by 

Hassan [18] on public responsiveness to 

accountability narratives. Comments calling 

for village-level audits reveal that concerns 

about corruption are not merely nationalistic 

but rooted in tangible, local experiences—

paralleling Pertiwi [41], who emphasized the 

culturally embedded nature of anti-

corruption discourse in Indonesia. 

The prevalence of non-relevant 

comments—such as “min aku yatim” 

(“admin, I’m an orphan”) or “gerindra g nya 

apa” (“what does the G in Gerindra stand 

Theme Theme (English) Frequency Percentage (%) 

Pejabat Officials 142 0,59% 

Periksa Inspect 1.004 4,15% 

Pungli Illegal Levies 152 0,63% 

Selidiki Investigate 301 1,24% 

Sogok Bribery 28 0,12% 

Suap Bribery 69 0,29% 

tikus 
Slang for Corrupt 

Officials 
424 1,75% 

Total 24.193 100,00% 
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for”)—underscores a common netnographic 

challenge: discerning substantive 

contributions from performative or socially 

driven interactions [42]. Yet, these interactions 

also reflect how users co-create political 

narratives, often diverting the conversation 

toward identity performance and social 

bonding, which are core dynamics within 

digital culture [12]. 

This study offers critical insights into 

how anti-corruption narratives are received 

and reinterpreted within digital communities. 

Scientifically, it expands the scope of 

netnographic inquiry into the political sphere 

on platforms like TikTok—an area still 

underdeveloped in the literature, particularly 

in Southeast Asia. The strong presence of civic 

concerns, even if diluted by unrelated content, 

supports the assertion that social media can 

catalyze public dialogue around institutional 

accountability ([22]. 

Practically, the analysis highlights 

both opportunities and challenges in using 

TikTok for anti-corruption communication. 

The high engagement with themes such as 

corruption and clean governance suggests 

fertile ground for civic education and policy 

outreach. Yet, the high volume of non-

relevant comments complicates message 

delivery. This indicates a need for strategic 

content design that maintains relevance while 

leveraging the platform’s informal and 

participatory culture [24], [26]. 

Moreover, the emergence of localized 

audit concerns—such as scrutiny of village 

officials—suggests that policymakers and 

anti-corruption agencies can use 

netnographic insights to craft targeted 

interventions. This finding affirms that social 

media is not only a mirror of public sentiment 

but also a potential agent for democratic 

accountability and reform, echoing the 

principles established by Lin [43] and Wallace 

[42]. Ultimately, this study confirms that 

TikTok, when critically engaged, offers 

valuable access to the evolving public 

discourse on corruption, transparency, and 

governance.

 

 

 

 

 

 

 

 

 

 

 

 

Figure 3. Visualization of Thematic Distribution of Comments

5. CONCLUSION  

This study employing a netnographic 

approach has illuminated the diverse and 

dynamic nature This study employed a 

netnographic approach to examine public 

responses on TikTok to President Prabowo 

Subianto’s anti-corruption speech, focusing 

particularly on themes of audit and 

governance. Out of 129,000 analyzed 

comments, only 19% were found to be 

thematically relevant, with a majority 
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expressing positive support, concerns about 

corruption, and calls for clean governance. 

Though audit-related discourse represented a 

relatively small proportion, its presence 

signaled meaningful public interest in 

transparency mechanisms at the local level. 

The findings affirm the potential of 

TikTok as a platform for civic engagement 

and policy communication, while also 

highlighting the challenges of message 

dilution due to socially driven interactions. 

The study contributes to the understanding of 

how digital communities shape, amplify, and 

sometimes divert political narratives. It 

demonstrates the value of netnography in 

capturing public sentiment and grassroots 

discourses, particularly in emerging 

democratic contexts like Indonesia. 

Future research should explore 

deeper engagement with specific user 

clusters, develop comparative analyses across 

social platforms, and assess how digital 

discourse translates into offline policy 

awareness or participation. The study 

underscores the importance of integrating 

digital ethnography into anti-corruption 

efforts to ensure policy messages resonate 

within complex and dynamic online 

ecosystems. 

ACKNOWLEDGEMENTS  

Not applicable. 

REFERENCES 

[1] X. Fan, J. Luo, and X. Wang, ‘Understanding TikTok Usage: Communication Strategy of ByteDance Based on 

the Background of New Media’, pp. 226–236, 2023, doi: 10.2991/978-2-494069-97-8_29. 

[2] J. Zeng and C. Abidin, ‘“#OkBoomer, Time to Meet the Zoomers”: Studying the Memefication of 

Intergenerational Politics on TikTok’, pp. 93–115, 2023, doi: 10.4324/9781003374718-6. 

[3] N. Sánchez-Querubín, S. Wang, B. Dickey, and A. Benedetti, ‘Political TikTok’, pp. 187–206, 2023, doi: 

10.2307/jj.1231864.12. 

[4] A. Halim, N. Nurhayati, B. Pitoewas, and R. R. Ardhani, ‘The Role of PPKN Students in Disseminating the 

Values of Nationalism Through Social Media in the Globalization Era’, pp. 349–354, 2023, doi: 10.2991/978-2-

38476-046-6_34. 

[5] A. P. Sarifiyono, B. Lesmana, A. Herdiana, and P. G. Ayu, ‘The Effectiveness of Tiktok Content as a Marketing 

Social Media Through Tourist Attraction in Influencing the Purchase of MSME Products for Tourism 

Destinations in Bandung’, pp. 879–890, 2023, doi: 10.2991/978-94-6463-234-7_91. 

[6] D.-S. Branet and C.-D. Haţegan, ‘Bibliometric Framing of Research Trends Regarding Public Sector Auditing 

to Fight Corruption and Prevent Fraud’, Journal of Risk and Financial Management, vol. 17, no. 3, p. 94, 2024, 

doi: 10.3390/jrfm17030094. 

[7] A. F. Lino, R. R. d. Azevedo, A. C. B. de Aquino, and I. Steccolini, ‘Fighting or Supporting Corruption? The 

Role of Public Sector Audit Organizations in Brazil’, Critical Perspectives on Accounting, vol. 83, p. 102384, 

2022, doi: 10.1016/j.cpa.2021.102384. 

[8] M. Machmud, J. M. Fatimah, M. I. Sultan, and M. Farid, ‘Social Media as Communication Tools for Anti-

Corruption Campaign in Indonesia’, International Journal of Data and Network Science, vol. 8, no. 1, pp. 357–

368, 2024, doi: 10.5267/j.ijdns.2023.9.018. 

[9] R. Marchetti and A. Stanziano, ‘Politicizing Corruption on Social Media’, Eur J Commun, vol. 39, no. 4, pp. 

323–342, 2024, doi: 10.1177/02673231241253942. 

[10] K. Heinonen and G. Medberg, ‘Netnography as a Tool for Understanding Customers: Implications for Service 

Research and Practice’, Journal of Services Marketing, vol. 32, no. 6, pp. 657–679, 2018, doi: 10.1108/jsm-08-

2017-0294. 

[11] S. Saleem and R. M. Umar, ‘A Netnography Study on Memorable Cultural Tourism Experiences: Insights From 

Asian Cultural Heritage Site Tourists’, Journal of Promotion Management, vol. 29, no. 2, pp. 280–303, 2022, 

doi: 10.1080/10496491.2022.2143990. 

[12] J. Bhattacharyya and M. K. Dash, ‘Investigation of Customer Churn Insights and Intelligence From Social 

Media: A Netnographic Research’, Online Information Review, vol. 45, no. 1, pp. 174–206, 2020, doi: 

10.1108/oir-02-2020-0048. 

[13] A. Cardoni, Е. Киселева, and F. D. Luca, ‘Continuous Auditing and Data Mining for Strategic Risk Control 

and Anticorruption: Creating “Fair” Value in the Digital Age’, Bus Strategy Environ, vol. 29, no. 8, pp. 3072–

3085, 2020, doi: 10.1002/bse.2558. 

[14] E. Colonnelli, S. Lagaras, J. Ponticelli, M. Prem, and M. Tsoutsoura, ‘Revealing Corruption: Firm and Worker 

Level Evidence From Brazil’, J financ econ, vol. 143, no. 3, pp. 1097–1119, 2022, doi: 

10.1016/j.jfineco.2021.12.013. 

[15] H. Y. Prabowo, R. Hamdani, and Z. M. Sanusi, ‘The New Face of People Power: An Exploratory Study on the 



The Eastasouth Journal of Social Science and Humanities (ESSSH)           

 

Vol. 2, No. 03, June 2025, pp. 351 – 361 

360 

Potential of Social Media for Combating Corruption in Indonesia’, Australasian Accounting Business and 

Finance Journal, vol. 12, no. 3, pp. 19–40, 2018, doi: 10.14453/aabfj.v12i3.3. 

[16] A. Rosyidin, A. Y. Pangestu, A. F. Iskandar, and D. Darusalam, ‘Social Media and E-Government to Prevent 

Corruption in Indonesia Villages’, Bulletin of Social Informatics Theory and Application, vol. 7, no. 1, pp. 57–

62, 2023, doi: 10.31763/businta.v7i1.212. 

[17] Y. Fadli, R. Rully, W. B. Priatna, and H. Santoso, ‘Anti-Corruption Activism on Social Media: Public Voices 

Against the Weakening of the Corruption Eradication Committee (KPK) in the Joko Widodo Era’, International 

Journal of Multidisciplinary Research and Analysis, vol. 07, no. 08, 2024, doi: 10.47191/ijmra/v7-i08-24. 

[18] O. A. G. Hassan and G. Giorgioni, ‘The Impact of Corruption on Analyst Coverage’, Managerial Auditing 

Journal, vol. 34, no. 3, pp. 305–323, 2019, doi: 10.1108/maj-01-2018-1783. 

[19] Γ. Κοντόγεωργα and A. Papapanagiotou, ‘Auditing Ethics and Corruption: Οld Challenges and New Trends 

for Supreme Audit Institutions in Turbulent Times’, Journal of Public Budgeting Accounting & Financial 

Management, vol. 35, no. 4, pp. 474–492, 2022, doi: 10.1108/jpbafm-08-2021-0131. 

[20] H. Shin and R. R. Perdue, ‘Customer Nontransactional Value Cocreation in an Online Hotel Brand 

Community: Driving Motivation, Engagement Behavior, and Value Beneficiary’, J Travel Res, vol. 61, no. 5, 

pp. 1088–1104, 2021, doi: 10.1177/00472875211024752. 

[21] S. E. Smith, N. Sivertsen, L. Lines, and A. D. Bellis, ‘Exploring Social Media Influences on Vaccine Decision-

Making in Parents: A Netnography’, Ther Adv Vaccines Immunother, vol. 12, 2024, doi: 

10.1177/25151355241249607. 

[22] A. N. Balashov, A. M. Lyseiuk, I. Bashta, A. Shtelmashenko, and A. V Mykoliuk, ‘Risks of Social 

Communications of Public Administrative Bodies With Regard to Manifestations of Corruption’, Academic 

Journal of Interdisciplinary Studies, vol. 9, no. 6, p. 239, 2020, doi: 10.36941/ajis-2020-0128. 

[23] C. E. Stevens and A. Newenham‐Kahindi, ‘Avoid, Acquiesce … or Engage? New Insights From <scp>sub‐

Saharan</Scp> Africa on <scp>MNE</Scp> Strategies for Managing Corruption’, Strategic Management 

Journal, vol. 42, no. 2, pp. 273–301, 2020, doi: 10.1002/smj.3228. 

[24] C. Castro and C. Lopes, ‘E-Government as a Tool in Controlling Corruption’, International Journal of Public 

Administration, vol. 46, no. 16, pp. 1137–1150, 2022, doi: 10.1080/01900692.2022.2076695. 

[25] M. Mottinger, ‘Corruption and Audit Fees: New Evidence From EU27 Countries’, International Journal of 

Auditing, 2024, doi: 10.1111/ijau.12349. 

[26] A. E. Onjewu, ‘Family Firms in Government Lobbies’, Journal of Family Business Management, vol. 14, no. 6, 

pp. 1041–1064, 2024, doi: 10.1108/jfbm-04-2024-0073. 

[27] T. Harwood and T. Garry, ‘An Investigation Into Gamification as a Customer Engagement Experience 

Environment’, Journal of Services Marketing, vol. 29, no. 6/7, pp. 533–546, 2015, doi: 10.1108/jsm-01-2015-0045. 

[28] A. Dutta and A. Sharma, ‘Netnography and Instagram Community: An Empirical Study’, Business 

Information Review, vol. 40, no. 1, pp. 33–37, 2023, doi: 10.1177/02663821231157501. 

[29] Y. Wang, W.-L. Lee, and T. Hsu, ‘Using Netnography for the Study of Role-Playing in Female Online Games’, 

Internet Research, vol. 27, no. 4, pp. 905–923, 2017, doi: 10.1108/intr-04-2016-0111. 

[30] N. F. Lund, C. Scarles, and S. A. Cohen, ‘The Brand Value Continuum: Countering Co-Destruction of 

Destination Branding in Social Media Through Storytelling’, J Travel Res, vol. 59, no. 8, pp. 1506–1521, 2019, 

doi: 10.1177/0047287519887234. 

[31] F. A. Hudaefi and I. S. Beik, ‘Digital zakāh campaign in time of Covid-19 pandemic in Indonesia: a 

netnographic study’, Journal of Islamic Marketing, vol. 12, no. 3, pp. 498–517, May 2021, doi: 10.1108/JIMA-09-

2020-0299. 

[32] N. Crescenzo, ‘Young Sociologists in the Mirror: Digital Ethnographies of Young People Online’, Frontiers in 

Sociology, vol. 8, 2023, doi: 10.3389/fsoc.2023.1197560. 

[33] F. Yazdanipoor, H. Faramarzi, and B. Abdollah, ‘Digital Labour and the Generation of Surplus Value on 

Instagram’, Triplec Communication Capitalism & Critique Open Access Journal for a Global Sustainable 

Information Society, vol. 20, no. 2, pp. 179–194, 2022, doi: 10.31269/triplec.v20i2.1304. 

[34] S. Triwibowo, ‘Public Financial Management and Corruption in Indonesia: A Panel Cointegration and 

Causality Analysis’, Journal of Indonesian Economy and Business, vol. 34, no. 3, 2020, doi: 10.22146/jieb.50719. 

[35] K. Z. Meyer, J. M. Luiz, and J. Fedderke, ‘Rules of the Game and Credibility of Implementation in the Control 

of Corruption’, Journal of Business Ethics, vol. 194, no. 1, pp. 145–163, 2024, doi: 10.1007/s10551-024-05612-3. 

[36] M. I. Azim, K. Sheng, and M. Barut, ‘Combating Corruption in a Microfinance Institution’, Managerial 

Auditing Journal, vol. 32, no. 4/5, pp. 445–462, 2017, doi: 10.1108/maj-03-2016-1342. 

[37] M. Gustavson and A. Sundström, ‘Organizing the Audit Society: Does Good Auditing Generate Less Public 

Sector Corruption?’, Adm Soc, vol. 50, no. 10, pp. 1508–1532, 2016, doi: 10.1177/0095399716674306. 

[38] K. Bezverkhyi, I. Parasii-Verhunenko, О. Юрченко, O. Kazak, M. Zhytar, and N. Poddubna, ‘Conceptual Basis 

of Anti-Corruption Audit’, Financial and Credit Activity Problems of Theory and Practice, vol. 6, no. 59, pp. 

77–89, 2024, doi: 10.55643/fcaptp.6.59.2024.4482. 

[39] V. Tawiah, R. Ayivor, and B. M. Oyewo, ‘Who cares about corruption in Africa? China or the USA?’, 

International Journal of Finance & Economics, vol. 29, no. 3, pp. 2647–2664, Jul. 2024, doi: 10.1002/ijfe.2785. 

[40] M. Foyet and B. Child, ‘COVID-19, Social Media, Algorithms and the Rise of Indigenous Movements in 

Southern Africa: Perspectives From Activists, Audiences and Policymakers’, Frontiers in Sociology, vol. 9, 



The Eastasouth Journal of Social Science and Humanities (ESSSH)           

 

Vol. 2, No. 03, June 2025, pp. 351 – 361 

361 

2024, doi: 10.3389/fsoc.2024.1433998. 

[41] K. Pertiwi and S. AINSWORTH, ‘From “Sick Nation” to “Superpower”: Anti-Corruption Knowledge and 

Discourse and the Construction of Indonesian National Identity (1997–2019)’, Organization, vol. 28, no. 5, pp. 

773–797, 2021, doi: 10.1177/13505084211015368. 

[42] R. Wallace, L. Costello, and A. Devine, ‘Netnographic Slog’, Int J Qual Methods, vol. 17, no. 1, 2018, doi: 

10.1177/1609406918797796. 

[43] C. Lin, R. Mørck, B. Yeung, and X. Zhao, ‘What Do We Learn From Stock Price Reactions to China’s First 

Announcement of Anti-Corruption Reforms?’, The Journal of Finance and Data Science, vol. 9, p. 100096, 2023, 

doi: 10.1016/j.jfds.2023.100096. 

  

BIOGRAPHIES OF AUTHORS 

  

Muhammad Ridhwansyah Pasolo     Muhammad Ridhwansyah Pasolo, 

SE., M.Acc., Ak., CA is currently serving as a lecturer at the Faculty of Economics 

and Business at Universitas Yapis Papua, Jayapura, Papua. He holds the functional 

position of Lecturer and teaches various subjects, including Basic Accounting, 

Management Accounting, Accounting Information Systems, Corporate Budgeting, 

and Behavioral Accounting. He completed his undergraduate studies in Accounting 

at the Faculty of Economics, Universitas Islam Yogyakarta. Subsequently, he 

pursued his postgraduate education in Master of Accounting at the Faculty of 

Economics and Business, Universitas Gadjah Mada. 

His areas of expertise include Management Accounting in the public sector, as well 

as Public Financial Accounting and Management. His research interests primarily 

focus on the development and issues related to management accounting and public 

financial management. email: mrpasolo@.gmail.com 

 

  

Fahrudin Pasolo     Dr. Drs. Fahrudin Pasolo, M.Si. is currently serving as a 

lecturer at Universitas Yapis Papua, Jayapura, Papua. He holds the functional 

position of Senior Lecturer and teaches several courses in the Management program 

at the Faculty of Economics and Business, the Public Administration program, as 

well as in the Master of Management and Master of Public Policy programs at 

Universitas Yapis Papua, and at several other universities in Jayapura. He teaches 

courses such as Risk Management, Strategic Management, Public Policy 

Management, Regional Autonomy Management, and various other management 

subjects. 

He completed his undergraduate studies in Management at STIE YAPIS Papua, 

followed by postgraduate education in Public Administration at Universitas Gadjah 

Mada, Yogyakarta. He earned his Doctorate in Economics at Universitas 

Cendrawasih, Jayapura. His areas of expertise include Regional Financial 

Management, with research interests related to financial management and public 

policy. 

Email: fahrudinpasolo@gmail.com 

 

 

 

 

https://orcid.org/0000-0002-6790-0105
https://scholar.google.com/citations?user=bwiNxDQAAAAJ
https://www.scopus.com/authid/detail.uri?authorId=57226469488
https://publons.com/researcher/3133629/suttichai-premrudeepreechacharn/
https://orcid.org/0000-0003-4412-3697
https://scholar.google.com/citations?user=nsTMbt8AAAAJ&hl=id&oi=sra
https://publons.com/researcher/4577296/heli-ani/

